








The use of flashcub e extenders makes it possible to photograph pewter as it is displayed. This 
g1'Ouping consists of a water flagon with the typically French acorn thumb piece, a French com­
pote, and two mid-19th century cups. 

sional quality with interesting sha­
dows . Shadows are not always de­
sirable, however. Eliminating them 
means switching from flash to photo­
flood lights. The combination of 
the tent and portable lights gives 
the photographer complete control 
of his lighting. With them he can 
arrange the lighting angles to show 
up the delicate pattern on an old 
French teapot, as well as the faint 
lines of a portrait scratched on the 
side of a RevolutionalY War flask. 

If he adds a close-up lens to his 
camera, he can even photograph 
the signature or mark oil the bottom 
of his prize piece. 

That's all there is to it, really. 
Whether the pictures are to be 
reproduced in a magazine or merely 
to provide an insurance record for 
the collector, the problem remains 
the same - controlled lighting. 
All the photographer has to decide 
is to what extent he wants to con­
trol it. 
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On the reverse of this unmarked Revolutionary War 
flask is scratched "CDL The Minutemen Philadelphia 76". 
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From the 

EDITOR'S 
Slant Top 

THESE past few months, I have 
been making quite a few televi­

sion arid radio appearances in con­
nection with the promotion of my 
new book, TREASURY OF NEW 
ENGLAND ANTIQUES. From . the 
high and mighty in these two in­
formation fields, to the littlest 250 
watt station, questions have always 
been raised relative to the reliabil­
ity of antiques dealers and auction­
eers . The telephone call-interview 
shows in Bostonand New York and 
along the Eastern Seaboard have 
been unanimous in that this ques­
tion of ethics has always been raised. 

They range from, "How do I know 
if an antiques dealer is crooked 
or not?", to, "Is it true you always 
get gypped when you buy an­
tiques?" Would that these questions 
would cease, but they don't. Un­
fortunately, the many who are in 
business today are suffering from 
some long-lingering conceptions 
and misconceptions about those 
who deal in antiques. It takes many 
years and sometimes several gener­
ations before such type-casting can 
be forgotten or overcome. 
Perhaps we should undertake more 
effort in this, direction, because this 
is, in my opinion, the singularly 
most important problem in the an­
tiques business today. The manner 
in which it should be tackled should 

be positive, not negative, but every­
one must join in and help. 

Several years ago, the Reader's 
Digest republished an item that 
first appeared in the Wall Street 
Journal, to wit: Definition, Auc­
tioneer: A Gyp Off the old Block. 
As SecretalY of the New Hamp­
shire Auctioneers Association, I 
fired off a letter to both publications 
asking for an apology to the auc­
tion profession, because I knew that 
there must be some scoundrels in 
the auction profession, yet why 
malign them all with such an inane 
statement. The letters of apology 
came forthwith, after my continued 
reminder that I knew some scoun­
drels in the publishing profession 
but did not hold these two periodi­
cals accountable. One can but spec­
ulate at how many others wrote 
them. Not too long ago, an antiques 
columnist for a metropolitan news­
paper in New England wrote a 
velY damaging article concerning 
some hanky panky that reputedly 
went on at auctions in a particu­
lar area, naming no names, but 
rather, suggesting that all auctions 
were conducted in this manner 
just by the manner in which it wa~ 
written. Auctioneers all over New 
England stormed the bastions this 
time with letters to the paper de­
manding that the account be docu-

mented with names, place, items 
prices, etc., so the entire auctio~ 
profession . would not be maligned 
by this purported incident. Need­
less to say, no such facts existed 
and the columnist was replaced 
several months later after a cool-
ing off period. . 

The message is this: Always have 
something good to say about the 
antiques or auction prof<?ssion if 
you are in it. If you become a mem­
ber of an association you can help 
encourage others to operate by 
the codes of ethics most adopt. 
Encourage others to join. When a 
derogatOlY statement is made about 
the professions, jump in and ask 
for the facts - you'll fuid that most 
don't exist - for someone maybe 
is just hying to cover up a piece 
of bad judgement he made. Above 
all, don't act like the panel of an­
tiques dealers on TV a couple of 
years ago in Boston who warned 
the public to beware of shady deal­
ers - setting themselves on some 
sort of throne. 

My answer to such questions is 
simple; I have never met a dealer 
or auctioneer with whom I wouldn't 
do business again - also, any tin1e 
I discovered I made a bad buy, 
it was my own fa1.11t for not study­
ing up on the subject. The quick­
er people learn to ask the assistance 
of auctioneers and dealers on items 
in which they are interested, the 
quicker they will learn that they 
will get the correct answers from 
someone who wants to cultivate 
them as a lifetime customer; Perhaps 
some readers will have comments 
on the foregoing. 

T HE picture at left of the ~anayunk communion flagon, 
c. 1839, was made by outdoor ltght late on a November after­

~oon. The flagon, which contained traces of gold leaf when found, 
tS the only known piece marked B. Richardson and Son, Phila­
delphia. (Photograph courtesy of the Eastman Kodak Company. 
See article on page 20.) 
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J OSEPH Harrison worked in Philadelphia as a pewterer in 
the first half of the nineteenth century. The only known ex­

ample of his work is the little chocolate pot on the cover, which 
was probably produced about 1840. The spoon was included to 
give a sense of scale. (This photograph and the cover courtesy of 
the Eastman Kodak Company.) 
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