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Fig. 45 William Calder, 3
Fig. 44 Henry Yale and Stephen Lamp (one of 2 pair), :
Curtis, Ship Lamp, Stamped on Stamped on Bottom Fig. 46 William Calder, Caster
Inside Bottom of Bracket “YALE “CALDER” within a Ser- Frame with Boctles (style of mark
& CURTIS / N.Y.” within a Half rated Rectangle. Provi- unknown). Providence, ca. 1836-
Circle above an Incised 3. New dence, ca. 1841-1856. Bric- 1836. Britannia; Dimensions Un-
York, 1852-1867. Britannia; H. annia; H. (over-all) 815" known (Photograph File of Percy
(over-all) 514~ (Winterthur (Winterthur 36.75.2, Gift E. Raymond Collection, Winter-
64.1163). of Joseph France). thur).

Ship lamps were a profitable item in the New England coastal areas
(Fig. 44). Customers in both New Bedford and Nantucket placed orders
with Roswell Gleason of Dorchester. One order specifically called for
“stateroom lamps with lead in the bottom as I sell them for compass
lamps."1 Orders to Rufus Dunham in Westbrook, Maine, from John
Sise in Boston requested thirty ship lamps from 1855 to 1860." Dunham
also advertised this kind of lamp. The Meriden Britannia Company men-
tioned “swing lamps’ in price lists of the 1850’s. Specifically, the list of
1855 included plain ship lamps for either fluid or oil in four or four-and-
one-half inch sizes. The cost was $+.12% a dozen for those with fluid
burners and $3.87Y; a dozen for oil burning lamps.

William Calder's references to “egg lamps,” a term first appearing
in his ledger for August of 1841, probably refer to those lamps with fonts
which are described today as lemon-shaped. A pair of these marked by
Calder is in the Winterthur collection (Fig. 45). Previously, in November,
1840, this craftsman had referred to another type he called “acorn lamps,”
a term also used today. Similar lamps were cited somewhat earlier, in
March of 1837, when Boardman and Hart of New York City advertised
“Acorn Pattern Lamps." 12

The “Globe or “G lamp,” first listed in Calder’s ledger in October
of 1840, might be an early reference to a cigar lamp or lighter. In the
1850°s the Meriden Britannia Company made this type with or without a
globe and with from two to four burners. The multiple burners evidently
were the receptacles supporting the central font and burner. These con-
tained wicks which could be lifted out and lighted at the burner on the

font. The stiff wick was held up to light the cigar in the same manner as
a match.

e A I
" Webber, “Roswell Gleason,” p. 87.
P DMMC, 64 x 38.4, .5, .6.

¥ New York Commercial Adwertiscr, Mar. 13, 1837, as quoted in McClinton, “The New York
Boardmans,” p. 13.
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Although American craftsmen first produced the caster frame early
in the 1830’s, it was not until later in that decade and the 1840’s that the
form became an important item in the Britannia trade. The account books
of William Calder, Ashbil Griswold, and Griswold and Couch, all list
frames in a number of patterns and in sizes accommodating from two to
six bottles (Fig. 46). Any of the New England glass houses flourishing
‘n this period could supply the glassware. One author has indicated that
Israel Trask probably obtained his bottles from Sandwich or the glass
works at East Cambridge.™ In 1831 the Taunton Britannia Manufactur-
ing Company started a brisk business with the Boston and Sandwich Glass
Company, founded in 1825 by Deming Jarves in Sandwich, Massachusetts.
The Taunton firm filled many barrels at a time with caster frames and
bottle caps and shipped them to the Cape as well as to Cambridge. Occa-
sionally they sent other barrels to the Providence Flint Glass Company.'**
Perhaps William Calder of Providence also did some business with this
company as he did with Sandwich. A page in Calder’s ledger is devoted to
the account of ‘‘Demings Jarvis” in which Calder charged Jarves with
Britannia ware purchases and credited him with caster bottles:

184+ Dr
April 29 To 4 Doz No. 9 Teapots (3] ++.00
Wy o mo H oy R 20.00
June 1 # gygn  wow 9 35.00
July 10 AN 7 A 65.00
Oct. 11 Teapots 75.04
Jany 4 46 Coffee pots 57.50
Mar 25 26 " i 32.50
1 Spittoon 1.25
19 Doz Teapots 190.00
Box 1.00
May 20 515" Teapots 52.25
June 18 915" ? 90.25
[$] 663.79
1844 Cr [Cr]
May 9 Box 40 Doz C Bottles 31.50
June 3 2" "7 30.38
30 " 7 40.50
Oct. 14 24 o =" 18.97
Dec. 6 2 72.50

1845

Feby 12 31.60
May 19 Cash 100.00
20 45 Doz Bottles 60.75
June 18 32 " H 25.28
Cash 146.25
[$] 557.73
Oct. 16 39 Doz Bottles 52.65
0 " " : 31.60
Nov. 6 23 " & 18.17

[$] 660.15 12¢
SR PY T
12 Webber, “A Massachusetts Pewterer,” p. 28.

13 Gibb, The W hitesmiths of Taunton, p. 61.
1% Calder ledger, p. 106.
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Fig. 47 Thomas D. and
Sherman Boardman and
Lucius Hart, Tumbler,
Stamped on bottom
‘“BOARDMAN / &
HART” within a Double
Rectangle above
“N-YORK” in a Single
Rectangle. New York or
Hartford; January, 1827-
February, 1847. Pewter
or Britannia; H. 354"
(Winterthur 55.48.35, Gift
of Charles K. Davis).

Roswell Gleason was another manufacturer of caster frames. This form
also was an important item in the Meriden Britannia Company’s price lists
of 1853 and 1855. In the latter year the Company illustrated fifty-one
different patterns and listed many others. They ranged in size from “3
ring” to “7 ring” and in price from $2.36 a dozen to $64.8714 a dozen,
depending upon the quality and, to some extent, the ornamentation. In
addition, the firm offered a toy model at $+.12% per dozen with four
bottles and at $4.75 with five bottles. At least one craftsman, Israel Trask,
affixed a label to his product to insure that frames received proper care:
“To preserve the color and polish of the frame [it] should be rubbed with
oil, and wiped off with whiting.”12

Many frames were priced without bottles. When the glassware was
sold separately, the customer had his choice of several patterns varying in
price. The most expensive bottle stocked by the Meriden Britannia Com-
pany in 1855 was the Jenny Lind cut bottle, which cost $3.50 a dozen with
a Britannia cap. Other patterns included the General Taylor, the Octagon,
the Punty, and the Split and Flute. At $.70 a dozen, Split and Flute was
the cheapest. Caster frames remained popular until the 1890’s, when tastes
shifted and companies such as Reed and Barton were left with whole stock
rooms of bottles, which had to be written off as inventory loss.!?

Spoons were an important item of production, even to companies
producing numerous other forms. Leonard, Reed and Barton in 1840 had
facilities for manufacturing as many as one hundred dozen spoons a
week.™®" Hall, Boardman and Company advertised both tablespoons and
teaspoons in Philadelphia in 1845.7%% As early as February, 1828, William
Calder of Providence specifically mentioned Britannia spoons in a daybook
entry: later records frequently were more specific and distinguished be-
tween tea and tablespoons. Ashbil Griswold sold spoons in both sizes and
in several patterns by the gross to merchants and shopkeepers from his
shop in Meriden, Connecticut. He also supplied peddlers for the country
trade. Griswold’s davbook (1825-1852) records the frequent payment of
cash to Luther Boardman “for work done.” A specific entry in the same
book in February, 1837, credits Thomas Mix with $78.90 for “making
3144 Gross Tea Spoons in 1835.” The firm of Griswold and Couch records
sales of both tea and tablespoons in 1835 to Thomas D. and Sherman
Boardman in Hartford. Casting apparently was the method of fabrication
most extensively used by the Meriden craftsmen. Evidently a market for
spoons of Britannia metal continued for a long period. In the Portland
Directory of 1866-1867 Rufus Dunham advertised table and teaspoons
along with a number of other Britannia forms and plated wares.

Production of drinking vessels of Britannia included such a variety
that identification of forms by name is difficult (Fig. 47). The miscellany
of terms includes: tumblers, porter cups, beer cups, children’s cups, punch
mugs. milk cups, liquor mixers, and toy cups. The Meriden Britannia
Company illustrates three of these forms in a price list of 1855 : the cup,
the beer mug, and the tumbler. None is really very different in shape from
the others. All are circular in plan and taper outward from the bottom to
the top. The cup is virtually straight-sided and has a delicate S-scrolled

% Label of Israel Trask (owned by Mr. Arthur Webber, Beverly, Mass.).
¥ Gibb, The Whitesmiths of Taunton, pp. 292-93.

¥ Gibb, The W hitesmiths of Taunton, p. 120.

¥ McElroy’s Philadelphia Directory for 1845, advertising section.
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handle; the beer mug flares outward slightly at the mouth and at the base
and the half-pint size has a relatively heavy scrolled handle; the tumbler
has a more decided flare at the mouth than the other forms. One tumbler
model without a handle resembles a beaker. Josiah Danforth listed tumb-
lers with and without handles in his price list of 1842.

Britannia manufacturers produced a wide range of other objects. For
example, in 1860 Rufus Dunham listed “12 Inch Tureens" ; Sellew and
Company of Cincinnati manufactured Britannia candle-molds in 1851;
Reed and Barton in 1856 displayed urns, vases, and salvers in their show-
rooms: in the same year Hall, Boardman and Company in Philadelphia

roduced cake baskets “of unsurpassed elegance in workmanship and
finish”: the Meriden Britannia Company offered “fancy bar tobacco boxes,”
decanter stoppers, and fruit and decanter stands in their price lists of 1853
and 1855. The common utilitarian items to be purchased in Britannia
varied from tin mouthpieces for horns and hearing trumpets to knobs,
faucets. and spindle caps for use in the textile mills.

DISTRIBUTION

The American market for Britannia wares was fairly extensive in the
decades approaching and spanning the middle of the nineteenth century.
The natural outlets for the production of the many shops were the nearby
metropolitan areas and the surrounding countryside. Particularly in the
rural areas of New England and the South, peddlers found an extensive
market. Loading their carts not only with Britannia and tin wares but
also with thread, buttons, cloth, combs, paper, coffee mills, “‘British oil,”
“Spanish Segars,” and a host of other miscellaneous items, they exchanged
their merchandise for cash or the products of the country. On the return
trip a peddler frequently brought back old pewter, animal hides, furs,
feathers, homespun textiles. and foodstuffs. Filling many pages in the day-
book of Ashbil Griswold are references to his outfitting peddlers and his
receiving bartered goods and cash in return. In this manner Griswold
distributed his Britannia ware over much of New England and as far south
as Georgia.

Adding to his extensive rural business, Griswold sold his merchandise
in some of the large cities of the East Coast. In March, 1826, he recorded
“10 . .. Teas Sent to Baltimore”: in 1828 his daybook listed “6 Doz.
Teapots No. 2” sent to New York. Some years later, Foote and Thompson,
hardware dealers on Commerce Street in Philadelphia, were one of a large
number of firms receiving Griswold’s goods on commission. On December
17, 1842, the firm obtained almost twenty-eight dozen teapots, over eight
dozen coffee pots, over ten dozen spittoons, more than seventeen dozen
lather boxes. fifty-seven dozen caster frames, and twelve and one-half gross
of teaspoons.

In writing of Hall, Boardman and Company of Philadelphia, Edwin
Freedley noted the firm did “a large trade with the South and West” and
commented that ‘“‘the celebrity of their wares is only equalled by their
reputation for uprightness and liberality in their dealings.”' In Cincinnati,
Sellew and Company “‘constantly enlarg[ed] its business.” The firm found
a ready market “‘throughout the entire west and southwest.”* Thomas

= Freedley, Leading Pursuits and Leading Men, pp. 402-403.
W Charles Cist, Sketches and Statistics of Cincinnati (1851), as quoted in Braecklein, “Ohio and
Missouri Pewter Data,” p. 332.
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Fig. 48 William Sidney Mount,
Dregs in the Cup, or Fortune
Telling, Signed ‘“Painted by
Wm S. Mount / 1838.”” Oil on
canvas; H. 427, W. 52”7 (New-
York Historical Society, for
Similar Teapot see Fig. 31).

Danforth Boardman and his brother Sherman of Hartford had extensive
connections for selling their products both in New England and in the
South. Even early in their career their firm had outlets in Philadelphia,
New York, Providence, Newport, New Haven, Boston, Albany, Utica,
Troy, and Newburgh, in addition to Hartford and the peddler circuit.

The early records of Crossman, West, and Leonard and their suc-
cessors show shipments of their Britannia ware to areas as far north as
Boston and as far south as Baltimore. Their trade extended westward to
Zanesville, Ohio. William Calder, on the other hand, seems to have con-
centrated his sales in New England. Augmenting his Providence trade were
orders from customers in Newport, Albany, Boston, and New Bedford.
Roswell Gleason also sold his wares in this area. Customers in New
Bedford and Nantucket wanted to be supplied with ship lamps. Another
customer, somewhere in the “west,”’ was anxious to receive a shipment
before the Erie Canal closed for the winter of 1842. Other Gleason records
prove he shipped his Britannia as far afield as St. John, New Brunswick,
and Tahiti in the South Pacific.'™®!

PUBLIC ACCEPTANCE OF BRITANNIA

The most successful Britannia firms kept abreast of the rapidly chang-
ing needs and tastes of the public. Although the introduction of new
patterns occurred at frequent intervals, the major emphasis was on manu-
facturing rather than design. Britannia production in America occurred
in a period often considered today as one in which the rising emphasis on
mechanical production led to a general decline in form and ornament. This
esthetic judgement does not reflect the prevailing values of the early and
the mid-nineteenth century. During the period of Britannia production. the
wares were “celebrated for the variety and excellence of their styles and
patterns” by the general public and the numerous associations, institutions,
and exhibitions promoting American manufactures. As the middle of the
century passed and American firms began to rely more on their own initiative

9 Webber, “Roswell Gleason,” p. 87.
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and less on English inspiration, many heralded American wares to be “equal
to the best imported for purity of materials and richness of design.”*®
Britannia was so much a part of the American scene that William Sidney
Mount included a Britannia teapot in his genre painting depicting fortune
telling with tea leaves (Fig. 48).

Several leading manufacturers of Britannia ware achieved national or
sectional recognition. The Ohio Mechanics Institute presented a certificate
of excellence to Sellew and Company in July, 1839, for producing speci-
mens of Britannia ware “much admired as good work, well finished and of
handsome pattern.” ' Two years later the fair of the Massachusetts
Charitable Mechanic Association awarded Roswell Gleason a diploma for
the superiority and quality of his product. Gleason capitalized on this
recognition in his advertising. As the years passed, he commented that
“great improvements have been constantly making in patterns, style, and
finish.”#* Freedley reported in 1856 concerning the firm of Reed and
Barton:

Their wares are regarded by the trade as among the choicest

and most saleable in market, and have been honored with medals

from the prominent associations of the United States—the

Mechanics' Association of Boston, the American Institute of

New York, the Franklin Institute of Philadelphia, and by the

highest premium given in this department by the World's Fair

at New York—compliments as deserved as gratifying, and con-

firmed by public favor ¥

The citation accompanving the Franklin Institute award to Reed and
Barton in 1832 is especially noteworthy: expressing contemporary views,
it ironically presents a glimpse of the changes in thinking and taste which
were to take place several decades later:

The handsome specimens of Britannia ware from the Taunton
works, are well worthy of particular attention; the quantity
exhibited, and the workmanship of the article, together with
its silvery appearance, display in bold relief, its near approach
to the more costly metal.'®®

Britannia was developed as a replacement for pewter, but its lustrous
qualities established it as a cheap alternative for silver. While the ware
was enjoying its greatest popularity in the late 1830’s, G. R. and H.
Elkington of Birmingham, England, were already at work on a process of
electro-plating silver on base-metal forms. Soon quantities of plated wares
reached America. The new process, received with skepticism at first, won
acceptance by the period of the Civil War. Britannia, at its best, could not
compete with the luster and prestige of the slightly more expensive silver
plate, but it did hold its own among inexpensive wares until late in the
nineteenth century. The production of Britannia metal still remained high
during this period, for some manufacturers continued to use it as a base
metal for electro-plating.

132 Yyoted from Freedley, Leading Pursuits and Leading Men, pp. 402, 404,

13 A5 quoted in Braecklein, “Ohio and Missouri Pewter Data,” p. 331.

1 Norfolk Democrat (Dedham, Mass.), Feb. 11, 1848, as quoted in Webber, “Roswell Gleason,”
p. 89.

15 Breedley, Leading Pursuits and Leading Men, p. 403.

13 A5 quoted in Gibb, The W hitesmiths of Taunton, p. 59.
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The wares of American Britannia manufacturers had met with enthu-
siastic acceptance for almost five decades. Perhaps no commentary better
conveys the feeling of general approval accorded Britannia ware than a
paragraph from a book written in part by Horace Greeley, The Great
Indusiries of the United States:

The fashion and form of the wvarious domestic utensils have
been modified and improved to suit the most fastidious taste of
the present day, and the culture which is sensitive to artistic merit
in all of its surroundings can find the materials for its gratifica-
tion in the various utensils now produced in such quantities by the
leading manufacturers of Britannia ware, and at such low rates
as to place them within the reach of everyone.'®

Although this vote of confidence came when the vogue for Britannia had
already passed, it emphasizes the overwhelming acceptance of the ware

in its heyday.

9 Horace Greeley, Leon Case, Edward Howland, John B. Gough et al., Thr Great Industrics of
the United States (Hartford, Conn.: J. B. Burr & Hyde, 1872), p. 85+
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